A Redefined Ministry
By Rosely Fornoles
“What should we do? What should we change? What should we stop?” These questions kept
ringing in my mind,” says Rosely Fornoles, vice president for operations of Christian Growth
Ministries (www.cgm.net.ph), when the organization faced a crisis in 2001.
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CGM recovered from its financial losses.
Change became an avenue for growth.
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