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C
hristians are 4.5
percent of Tai-
wan’s population
of 23 million, or
well over a mil-

lion people. For years, the
Christian publishers dreamed
of having a book fair exclu-
sively for this market—but
this seemed impossible.

The Chinese Christian
Literature Association (CCLA)
is not a permanent organiza-
tion. It is supported by many
Christian publishers, but its
members thought it lacked
the means for large-scale
activities. Despite labor and
budget shortfalls, however,
the vision for a Christian
book fair remained.

Abram Shen, CCLA’s
director, returned from Hong
Kong’s 2004 Christian book
fair with a new determina-
tion to make the impossible
happen. Then, during the
Taipei International Book
Exhibition 2005, CCLA
received information on a
possible site. After surveying
the place, Shen and other
CCLA administrators deter-
mined it could be secured for
an economical rate. They
decided to take a chance to
fulfill their vision for a Chris-
tian book fair.

The schedule was very
tight: just two months. The
Christian publishers and sup-
pliers had to do their best to

achieve this mission impossi-
ble. They knew the results
would be a milestone for the
future of Taiwan’s Christian
publishing industry. 

To prepare for the fair,
and to publicize it, CCLA also
arranged for a Gold Medal-
lion Book Award ceremony,
held at the Taipei Fortuna
Hotel on April 22. The cere-
mony was a success in
encouraging quality Christ-
ian publications and offering
recognition to outstanding
workers. Nearly 200 authors,
nominees, and publishers
gathered to share their opin-
ions and cement good rela-
tionships for the joy of God.
The China Sunday School

Association took the top two
awards with its books Helping
People through Grief and Daily
Life at the Time of Jesus. 

The Taipei Christian
Book Fair took place on April
27 to May 1, at the Pacific
Commercial Center. The
impossible mission became a
reality! The theme of the
event was “Reading: Beautify
your Life.” Publishers came
from Taiwan, Hong Kong,
and North America.

CCLA set some modest
objectives for the fair. CCLA’s
primary aim was building
relationships and generating
connections between pub-
lishers and churches, rather
than physical profit. Yet the

Mission Impossible:
Accomplished!

Linda Ku, publishing director of China Sunday School Association (www.cssa.org.tw) in Taipei, Taiwan, 
reports on its first-ever Christian book fair.
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Shoppers browse through the books at the Fair. Sales returns for
many publishers at this Christian event exceeded those from the
annual Taipei International Book Fair. 

Securing an affordable and accessible location helped CCLA to
make this first Christian book fair in Taipei a reality. 
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